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MACK

MACK coined the term óGay Owned. Straight Friendly.ô by launching their first business 

networking groups for the South Florida business community in March 2005: Power Lunch 

and Mack Mixer. Four years later, MACK continues to be a trusted name for the gay and 

lesbian business community and its supporters. With monthly sold-out lunch events , fun -

yet professional, cocktail socials in Fort Lauderdale and now Mackôs A-LIST in Atlantaé 

thereôs no doubt MACK continues to redesign how business people create new 

relationships and establish friendships - regardless of sexuality. 

Our online engine, MACKPlanet.com, has earned an undisputed position in the online gay 

and lesbian media community on a global level with our weekly newsletter reaching over 

3,000 readers each week. Supporting local, national, and international GLBT events and 

continuous efforts with non-profit organizations, MACK has become a well recognized 

leader in the community with numerous press accolades.

Member of IGLTA (International Gay and Lesbian Travel Association) and affiliations with 

various chambers of commerce makes MACK a reliable online business network. Join our 

mailing listé register for a lunché swing by one of the mixersé list your business on our 

directoryé everyone is welcome. MACK is less about orientation and all about discovering 

untapped opportunities!
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TARGET

READERS:        MEN 72%

WOMEN 28%

READERSHIP: AVERAGE AGE 38 YEARS OLD

EDUCATION:       62% COLLEGE EDUCATION

34% HIGHER EDUCATION

REACH: MAJOR US GLBT CITIES  
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SOUTH FLORIDA ONLINE ATLANTAFORT LAUDERDALE



POWER LUNCH: SOUTH FLORIDA

Networking is one of the most proven means of developing leads, referrals, and valuable future 

alliances. However, it is a talent most people do not utilize to its fullest capacity because of lack 

of opportunities. This is where Power Lunch has made an entrance for over four years.

We provide a different venue for you to meet every month. At the beginning of every Power 

Lunch we offer approx 30 minutes to introduce yourself and mingle with fellow attendees in a 

social setting. There may be a very brief presentation by an event sponsor to share insights and 

industry information. Then the rest of our time is enjoying lunch and breaking the ice to develop 

professional friendships with everyone around you. 

For those that are expecting the typical, "Hi, my name is..." you are in for a treat. We donôt  ever 

do that. We stress creating relationships and making friends, as that's the only way a referral 

will work. MACK has become Fort Lauderdaleôs most talked about business networking group!
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TARGET

MEMBERS: MEN                     60%

WOMEN 40%

ATTENDANCE: Average 32-45 YEARS OLD

PROFESSIONS:  60% SMALL BUSINESS OWNERS

25% HIRED BY COMPANY OR FIRM

15% PUBLICATION OWNERS OR P/R MANAGEMENT

REACH: FROM SOUTH MIAMI TO THE PALM BEACHES AND THE ATLANTA AREA

MACK MIXER: FORT LAUDERDALE

Some of the best business relationships today in any industry started off with a cocktail. This is 

how  MACK MIXER was created. Always scheduled after work and in Fort Lauderdaleôs newest 

and most happening venues, you will always meet fun, professional individuals eager to meet 

new people. Some members want to talk business, some need a stiff drink after a long day. 

Either way, come with plenty of business cards as itôs usually elbow to elbow and standing 

room only.  If you hate crowds, this isnôt the venue for you!

O
U

R
  B

U
S

IN
E

S
S

EXCLUSIVE MEDIA SPONSORS

MACKôSA-LIST: ATLANTA

With the success of MACK MIXER in Fort Lauderdale, expansion to a nearby major GLBT city, 

such as Atlanta,  was inevitable. Powered by David Magazine and Southern Voice, Atlanta 

will soon be óin the mixô with business professionals connecting on a monthly basis. 

A-LIST is scheduled to launch in April 2009.
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The GLCC is proud to announce the following list of categories 

and corresponding 2008 Stars of the Rainbow honorees:

Individual: Michael Greenspan, Judy Shepherd, Tony Timiraos, Larry Wald

Fundraising GLCC Board Member:  Ilene Berliner

Organization:   Stonewall Library & Archives

Community Group:  Sunshine Athletic Association 

Volunteer:  Marc Hansen

Business:  MACK (MackPlanet.com, Power Lunch, Mack Mixer)

Media:  Howard Finkelstein, Dale Madison

Activist: Jacqui Charvet; Marsha Ellison; Michael Rajner

Government:  Suzanne Boisvenue; Nicki Grossman 

Alan Schubert Humanitarian Award:  Paul Alpert
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Weekly E-Newsletter

MACKPLANET.comôsweekly e-newsletter  launched in April 2005 and continues to reach 

GLBT markets in major cities simply from our members forwarding it to their own networks 

in the united states and abroad.  Local advertisers, current events, politics, news, business, 

fitness, and pop culture keeps content current, informative ,and entertaining.. 

By managing a clean mailing list of over 3400 members in south Florida alone, it is no 

doubt our advertisers are getting maximum online exposure.

Global Facts and Figures

OVER 90% OF GAYS AND LESBIANS ARE WILLING TO BUY PRODUCTS AND   

USE SERVICES DIRECTLY MARKETED TO THEM.
SOURCE: GREENFIELD RESEARCH & KINSEY REPORT

OVER 20% OF GAYS AND LESBIANS HAVE A YEARLY INCOME OF OVER   

$50K AND ABOVE 100úIN EUROPEAN COUNTRIES.
SOURCE: SIMMONS MARKET RESEARCH BUREAU

OVER 58% OF THE GLBT COMMUNITY HOLDS MANAGEMENT POSITIONS IN     

THEIR WORKPLACE.    SOURCE: GREENFIELD RESEARCH & KINSEY REPORT

OVER 66% OF THE GAY COMMUNITY HAVE THEIR OWN PC OR LAPTOP  
SOURCE: COMPUTER ECONMICS
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A PLACE OF HEALTH

ADT SECURITIES

AEQUUS INTERACTIVE

AGEL 

AIDS WALK FORT LAUDERDALE

AMERICAN RED CROSS

AMERILAW TITLE 

ANCHOR FUNDING 

ASAP SHUTTERS 

BROWARD CENTER FOR THE PERFORMING ARTS 

BROWARD HOUSE 

BUBBA CLICKS PHOTOGRAPHY

CARTRIDGE WORLD 

COMCAST SPOTLIGHT 

CREATIVE X-CHANGE 

CRUZ AZUR 

DEAN TRANTALIS 

DECADENT WOLF 

DPR-INK 

eNOTARYFL.COM  

ESCHELON INTERNATIONAL 

ETIKETTE 

EUPHORIC ATMOSPHERICS 

FITNESS TOGETHER 

FLORIDA AIDS WALK

GALLERY ONE RESORT 

GAME RECRUITER 

GILDAôS CLUB SOUTH FLORIDA 

GIRL MAGAZINE 

HI-LIFE CAFÉ 

HIMMARSHEE BAR & GRILLE 

HOME LENDING CENTER 

HUMAN RIGHTS CAMPAIGN 

JANNEY 

JM DESIGN LIGHTING 

JR DUNN JEWELERS 

LEUKEMIA AND LYMPHOMA SOCIETY

LLIMA OROSA PHOTOGRAPHY 

MIAMI GAY AND LESBIAN FILM FESTIVAL

NEWPORT FURNISHINGS 

PC LAUDERDALE 

PEARL WHITE DENTISTRY 

POSH BAR AND LOUNGE

PRIDE CARPET CLEANING 

RAYMOND JAMES AND ASSOCIATES

ROB ROSE CO. 

RUNYAN LAW FIRM 

SAMBA ROOM 

SCARR PR 

SELF DISCOVERY ïLAURINA ANDERSON

SILK LASER CENTRE 

SOLUTIONS HR 

STEEL FORT LAUDERDALE 

SUNTRUST BANK 

THE CHEFôS TABLE 

THE FOUR RIVERS 

UNITED BANK CARD 

UNITED POSTAL CENTER
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